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Grounded: A Road Warrior in the Truest Sense

By MAGGIE JACKSON

Fed up with airport security
checks so lengthy that he missed two
flights, Doug Mayer grounded him-
self. Mr. Mayer, a computer-network
engineer, now drives on almost all
business trips in a Ford Explorer
that he outfitted with mobile file stor-
age, a portable desk, wireless laptop
and printer.

“I've got three sets of plane tickets
sitting here unused because we just
won't fly,"" said Mr. Mayer, president
of MobileNet Inc., a company in West
Chester, Ohin, that designs and
builds remote-access computer net-
works. “I'm a true road warrior,"”

50 are many other business travel-
ers who have switched to driving
since Sept. 11. They say that the
difficulty at airports is not worth it,
and some are still uncomfortable {ly-
ing. Tammy Troilo-Krings, owner of
the travel-management company
Troilo & Associates in Westerville,
Ohio, says that the balance is tipped
toward driving on trips that involve a
flight of three hours or less.

“If getting to the airport takes 20
minutes, and you have to be there
two hours prior to departure, and
have to deal with all the security
issues, you could have left home and
already be at your destination,” Mrs.
Krings said.

The switch to driving is inspiring
travelers to install wireless laptops
and portable desks so they can get
work done along the way. They are
leasing motor homes that come
equipped with swivel chairs, desks
and even showers. And some are
taking new city-to-city limousine
services that charge flat, rather than
hourly, rates.

Donald Resnick, a real estate de-
veloper, has taken a limousine twice
in the last six months between Phila-
delphia and New York, and found the
service, operated by Carey Interna-
tional, to his liking.

“1 can get a lot done, and they pick
me up at my front door,” said Mr.
Resnick, president of the Acorn De-
velopment Corporation in Oaks, Pa.
“1 did it strictly for convenience, and
it's comfortable. Plus, you don't get
to New York and have to get a cab.”

Some cities see opportunity in the
shift to pround transportation.
Charleston, S.C., for example, is
among the regional hubs that are
promaoting themselves to businesses
within a five-hour drive. And compa-
nies are noticing a swing toward
regional rather than national confer-
ences to give employees and clients
the option of driving.

At least a third of clients of Aspen
Productions Inc., an Atlanta meet-
ing-planning concern, are giving up a
national event in favor of six or sev-
en regional meetings with the same
agenda, said Pete Foley, director of
operations.

If recent surveys are any indica-
tion, the trend is here to stay. Nearly
60 percent of 800 business travelers
polled in January by Yesawich, Pep-
perdine & Brown, a research firm in
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Doug Mayer, president of MobileNet in West Chester, Ohio, in his office-equipped Ford Explorer. Weary of
problems and delays at airports in the wake of Sept. 11, he now drives on almost all business trips.

Orlando, Fla., said they would drive
rather than fly whenever they could
for future business trips. And nearly
30 percent of 1,000 workers said in
February that their companies now
required or recommended driving
instead of flying on business trips,
according to the Travel Industry As-
sociation of America. High gasoline
prices have not deterred business
travelers from driving, corporate-
travel specialists say.

Corporate travel managers sur-
veyved by Runzheimer International
say the time spent at airports is the

Many travelers
have taken to the
highways after
Sept. 11.

main reason business travelers are
switching to driving, with fear of
flying a close second.

“They were always vanking us
aside at the airport,” said Mr. Mayer
of MobileMet, recalling the frustra-
tions he and his co-workers felt in
recent months. “They'd take hours
to go through our equipment.’

He spent $800 to equip his compa-
ny's vehicle with office equipment,
and, with two emplovees, drove sev-
en hours in February from their of-
fices outside Cincinnati to 5t. Louis to
visit a client. In January, he and
three engineers drove 10 hours to
Kansas City, Kan., on business.

One product Mr. Mayer installed is
the AutoExec, a mobile office desk
with file storage made by GoOffice
«om. While most people who buy the
desk are salespeople or real estate
agents driving daily across a territo-

ry, the Grand Rapids, Mich., compa-
ny is getting more customers who
are opting to drive longer distances
for business trips, says Kevin Bart,
national sales manager.

Whereas the company received
three to four orders a month from
such business travelers six months
ago, it now gets three to four a day,
Mr. Bart said. “"Our marketing cam-
paign for the second half of the year
is going to try and go after those
people,”” he said,

Limousine companies are also tak-
ing steps to capture the new market
of business travelers who drive. Ar-

thur Rento, president of Pontarelli

Group Charter, a limousine and bus
charter company in Chicago, had a
tough time before Sept. 11 renting out
his company's LandJet, a chauf-
feured van equipped with cellphones,
laptop ports, printer, fax and bar.
“You'd have to twist them into it,”
Mr. Rento recalled.

Now, the LandJet, which costs §75
an hour plus tolls, tip and phone
charges, is booked nearly every day,
compared with one or two bookings a
week previously, Mr. Rento is also
putfitting his 24 Lincoln Town Cars
with laptop desks and offering four
laptops for use in the cars.

After Sept. 11, some limousine
companies created services that of-
fered flat, rather than hourly, rates
between cities. BostonCoach of Ever-
ett, Mass., charges about $450 for a
one-way limousine trip from Boston
to Mew York, compared with $738
before Sept. 11. The new fares are
competitive with last-minute busi-
ness air fares, but the ability to work
while traveling is the real attraction
for many executives.

“At the airport, it's hard to be
productive anymore,” said Dick
Mayo, chairman of Mayoe Capital
Partners in Boston, who has used
such limousines several times in re-
cent months, “When using a limou-

sine, I'm working within five minutes
and 1 work until my destination.”

Rented motor homes and coaches,
outfitted for business travel, are also
attracting business travelers, The
Custom Coach Corporation in Colum-
bus, Ohio, has experienced a 25 per-
cent increase in business rentals for
its nine lease vehicles in the last
three months, according to Julie
Olds, leasing coordinator,

Business travelers don't sleep on-
board such coaches, which are
equipped with kitchens, bathrooms,
showers and meeting tables but lack
beds. Motor homes include beds, al-
though some travelers prefer to stop
in hotels for the night on long trips.

Some corporate executives may
have defected to the road for good for
short trips, especially il they were
always wary of flying. Others, how-
ever, can't wait to get back in the air.

“1 would rather fly, and I'm driv-
ing now,"” said James C. Monroe,
design director for Gale Sliger Pro-
ductions, a special-event design and
production firm in Dallas. “1 even
have motion sickness. 1 also don't
want to wait around the airport for
two and a half hours, The wait at the
airport is swinging the balance."



